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In the programme presented in this binder we have taken into account
the latest developments. At the time of going to press, all discussion
partners and session titles are confirmed, but the pace of events is
such that there may be some modifications.



Programme World Economic Forum
Monday 20 May USA Meeting 2002
21.00-22.30

21.00-22.30 Nightcap

The Hay-Adams
Hotel

Tipping the Balance? 2002 Congressional
Update

As the country gears up for a hotly contested
midterm election in the autumn, President Bush
continues to enjoy very high approval ratings.
Democrats are facing an uphill battle in positioning
themselves in the popular war against terrorism
while Republicans are well aware of the volatility of
the US electorate. Against this backdrop, what will
be the key domestic and international issues in the
upcoming election? Will the razor-thin balance in
the Senate and House of Representatives be
upheld; if not, how will this impact the Bush
administration?

Discussion Leaders

» David Dreier, Congressman from California
(Republican); Chairman of the Rules Committee,
USA

* Tom Reynolds, Congressman from New York
(Republican), USA
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The Cally Company

The Coca-Cola Company is the world’s largest
beverage company and the leading producer and
marketer of soft drinks. Through an unparalleled
global distribution system, consumers in nearly
200 countries enjoy the company’s products at a
rate of more than a billion servings each day.

As a Strategic Partner of the World Economic
Forum, The Coca-Cola Company is associated
with the World Economic Forum’s Global Leaders
for Tomorrow and the Media Programme.

Zll ERNST & YOUNG

FROM THOUGHT TO FINISH.™

Ernst & Young, a global leader in professional
services, understands the business issues that
are important to senior executives. With
extensive business knowledge and hands-on
industry experience, the global Ernst & Young
organization can implement a broad array of
solutions to help companies capture growth,
improve financial performance and manage risk
anywhere in the world. Its 84,000 people serve
as trusted business advisers in more than 130
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countries, offering audit, tax, corporate finance
and transaction services across all industries to
many of today’s leading global corporations as
well as emerging growth companies. In addition,
legal services are available in various parts of the
world where permitted. A collection of Ernst &
Young’s views on a variety of business issues
can be found at www.ey.com/perspectives

VOLKSWAGEN AG

The Volkswagen Group carries on 100 years of
automotive manufacturing tradition and unites nine
brands under one roof. They all offer a remarkable
range of vehicles, including Volkswagen’s Lupo 3L
and the Audi A2 3L, the world’s first and only cars
in serial production with a fuel consumption of less
than 3 litres per 100 km.

But Volkswagen offers more than unique
products. With over 320,000 employees
worldwide, the company is actively committed to
social and environmental responsibilities. The
Group supports various projects in regions where
Volkswagen has production facilities. The positive
results of these activities have a direct impact on
its employees, their families and people in these
areas. Two major projects are a support
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